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1. THONG TIN TONG QUAT (GENERAL INFORMATION)

- Tén hgc phan (tiéng Viet): Marketing can ban

- Tén hec phan (tiéng Anh) Principles of Marketing

- M4 sé hoc phan MKMA1104

- Thugc khéi kién thic Bat budc ciia nganh

- Sé tin chi 3 (40 gio, twong dwong 48 tiét)

+ Sé gior ly thuyét 29
+ So gio thao lugn 11

- Céc hoc phan tién quyét Kinh té hoc vi mé 1
2. THONG TIN GIANG VIEN
Giang vién: , B mon Marketing
Email: ; Phong 1305. Nha Al

3. MO TA HQC PHAN (COURSE DESCRIPTIONS)

Hoc phan gigi thidu cho sinh vién nhiing hiéu biét co ban vé marketing, vai trd caa marketing
trong to chuc, nhitng ndi dung co ban ciia marketing nhu nghién ciru marketing, méi trudng marketing
va hanh vi ngudi tiéu ding. Tir 46, ngudi hoc s& dugc gigi thiéu cac kién thirc va ki nang dac thi cua
marketing dé tiép can vai khach hang — thi truong, phan doan thi truong, lya chon thi trudng muc tiéu,
dinh vi. Sau cing hoc phan s& tap trung gidi thiéu 4 cdng cu marketing dién hinh trong linh vuc kinh
doanh san pham vat chét dé trién khai chién lugc, ké hoach marketing, d6 1a: San pham, Gié ca, Kénh
phan phéi va Truyén théng marketing. Hoc phan duoc xem 1a nén tang cho viéc tich Iy cac hoc phan
chuyén sau cua marketing.

4. TAI LIEU THAM KHAO (LEARNING RESOURCES: COURSE BOOKS, REFERENCE
BOOKS, AND SOFTWARES)

Gi&o trinh

Tran Minh Pao (2012). Giao trinh Marketing can ban, NXB PH Kinh té Qudc dan, 2012
Tai liéu khac

[1] Philip Kotler and Gary Amstrong (2014), Principles of marketing, 15" edition, Pearson

Education
[2] Philip Kotler (20110), Marketing 3.0, NXB Tong hop Thanh phd H6 Chi Minh

5. MUC TIEU HQC PHAN (COURSE GOALS)
Bing 5.1. Muc tiéu hec phin

Muc Mo ta Chuin diu ra ciia Chwong | Trinh d9
tiéu muc tiéu trinh dao tao niang luc
[ @ , 3] [4]
Gl | Hiéu duoc ban chat, tu tudng va nhitng triét Iy co CbR2.1.1 I
ban cta marketing.




G2

Nam duoc quy trinh thuc hién marketing hudng
t6i viéc ra quyét dinh marketing mot céch c6 hiéu
qua.Nam duoc cac quyét dinh chién luoc trong
marketing qua céng thuc STP

CbR2.1.2

G3

Hiéu dugc can cir nén tang dé ra cac quyét dinh
marketing chinh la cac yeu | tb thuoc vé moi truong
marketing, bao gom cac yéu té vi md va cac yéu
t6 vi mo

CbR2.2.1

G4

Hiéu dugc ban chit va vai trd cua cac cong cu
marketing can ban vgi cong thac 4Ps, tir 6 phan
tich dugc hoat dong marketing tai cac to

CbR2.4.1

chuc/doanh nghiép

6. CHUAN PAU RA HQC PHAN (COURSE LEARNING OUTCOMES)

Bang 6.1. Ning lwe ngudi hoc hoc phan (CLO)

CDR

CLOs

M0 ta niang lwe nguai hoc

Trinh
do niang
lwc

[1]

[2]

[3]

[4]
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CLO1.1.1

Hiéu duoc ban chét va nhitng khai niém co ban caa marketing

CLO1.1.2

Hiéu duoc su ra doi va phat trién cua marketing

CLO1.1.3

Nam duoc tu tuong, triét Iy co ban cua marketing

CLO1.14

Nam duoc quy trinh quan tri marketing trong doanh nghiép

212

CLO1.21

Nam duoc cac budc trong qué trinh thuc hién marketing

CLO1.2.2

Hiéu duoc ly do phai thuc hién marketing

CLO1.2.3

Nam duoc ndi dung va quy trinh thuc hién marketing va nhitng luu
y trong qua trinh thuc hién marketing

CLO1.24

Hiéu dugc khai quat vé tién trinh STP va pham vi cua STP trong tong
thé qua trinh &p dung marketing trong doanh nghiép

CLO1.2.5

Nam duoc cac giai doan, tiéu chi, yéu cau va y nghia cta cac phuwong
an phan doan thi truong

CLO1.2.6

Hiéu dugc cach thic lya chon thi trudng muc tiéu va phan tich dugc
Iy do lwa chon thi treong muc tiéu ctia mét s6 doanh nghiép dién hinh

CLO1.2.7

Nim duoc y nghia cia dinh vi va quy trinh dinh vi mot san pham,
mot thuong hiéu hay mét doanh nghiép

221

CLO23.1

Hiéu duoc ly do phai phan tich cac yéu t6 thuoc vé moi trudng
marketing va cac nhom yéu té méi truong marketing

CLO2.3.2

Phén tich sy anh huong cua moéi truong marketing téi hoat dong
marketing cua doanh nghiép trén ca hai khia canh cung va cau

CLO2.3.3

Phan tich ddc diém cua thi truong nguoi tiéu diingva qua trinh thong
qua quyet dinh mua ctia khach hang nguoi tiéu dung

CLO2.34

Phén tich dic diém cua thi trudong t6 chic va qua trinh thong qua
quyeét dinh mua cua khéach hang to chic

CLO4.4.1

Nam duoc ban chat va vai trd caa san pham trong marketing, tir d6




Trinh

CbR CLOs M6 ta nang lwe nguwoi hoc do nang
lwc
241 xac dinh céc quyét dinh lién quan téi san pham trong s6 cac quyét
o dinh marketing va can clr dua ra lya chon/quyét dinh vé san pham
CLO4.4.2 | Nam duoc ban chét va vai tro cua gia ca trong marketing, tir d6 xac I
dinh cac quyet dinh lién quan tei gia ca trong so cac quyet dinh
marketing va can cir dua ra lya chon/quyét dinh vé gia ca
CLO4.4.3 | Nam duoc ban chit va vai trd cia kénh phan phdi trong marketing, I
urdoxacchnhcacquyetdﬂW1henquantolkenhphanpholnongSO
céc quyét dinh marketing va can cu dua ra lya chon/quyét dinh vé
kénh phan phoi
CLO4.4.4 | Ndm duoc ban cht va vai tro cua truyén thong marketing trong 11
marketing, tr d6 x4c dinh cac quyét dinh lién quan t6i truyen thong
marketing trong so cac quyet dinh marketing va can ctr dva ra lya
chon/quyét dinh veé truyén thong marketing
7. PANH GIA HQC PHAN (COURSE ASSESSMENT)
Bang 7.3. Panh gia hoc phan
Hinh thic N Thoi X | Tye
danh gid Noi dung diém NLNH hoc phan Tiéu chi danh gia (%)
[1] [2] [3] [4] [5] [6]
Chuyén can | -Thai do hoc tap Tuan 1-13 | CLO1.1.1-CLO1.1.4 | Pi hoc ding gio 10%
trén lop CLO2.3.1-CLO2.3.4 | Nghiém tdc hoc tap
-Nang luc CLO1.2.1-CLO1.2.7 |trénlsp
Tich cuc tuwong tac
Bal tap Chon nhom, chon | 1205 | cLO1.1.1-CLO1.1.4 | Sy tham gia ;
nhom chu @¢
Thao luan vé ‘
cach phén tich | Tuan 3 CLO2.3.1-CLO2.3.4 | Su tham gia -
cac ndi dung
Trinh bay két qua | 19412 | cLoa4.1-CLOa.4.4 | S¥ tham giavakha |,
13 nang phan bi¢n
Béo cho Tuin14 | CLO44.1-CLO4.4.4 | B3N bdo cio cia
nhém
Ki CLO1.1.1-CLO1.14 Cau hoi ua chon
gi'tfg]kt‘ra Chuong1-5 | Tuin6 | CLOL21-CLOL27 | [ h‘?i nu . N 200
Y CLO23.1-CLO2.3.4 o1 hge
CLO1.1.1-CLO1.14 Cau héi lua chon
Damhgid | cpyong 110 | LISt | CLO2SA-CLOZSA T o piingan | 50w
cudi ky 8 hoephin | CLOL.21-CLOL2.7 | hugng
CLO4.4.1-CLO4.4.4 ong




8. KE HOACH GIANG DAY

8.1. Ngi dung giang day
CHUONG 1: TONG QUAN VE MARKETING
Chuong 1 nham gidi thiéu sy ra doi va phat trién ciia marketing va trang bi cho ngudi hoc
1am quen véi cac khai niém co ban cua marketing, tim hiéu vai trd va vi tri ciia marketing
trong cic doanh nghiép. Phan tiép theo cua chuong s& dé cap téi cac ndi dung vé quan tri
marketing va nhiing thach thirc méi ciia marketing trong thoi dai ngay nay.
1.1. Ban chit ciia marketing
1.1.1. Sy ra doi va phat trién cta marketing
1.1.2. Khai niém marketing va cac khai niém lién quan
1.2. Vai tro va vi tri cia marketing trong doanh nghiép
1.3. Quan tri marketing
1.3.1. Khai niém quan tri marketing
1.3.2. Céc quan diém quan tri marketing
1.3.3. Quan tri qua trinh marketing
1.4. Nhirng thach thirc méi cia marketing
Tai liéu tham khdo cia chwong:
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition, Pearson
Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phd H6 Chi Minh, 2011
- Tran Minh Pao, “Giéo trinh Marketing cdn ban”, NXB PH Kinh té Quéc dan, 2012,
Chuong 1.

CHUONG 2: HE THONG THONG TIN VA NGHIEN CUU MARKETING
Chuong nay gidi thiéu vé hé théng thong tin va nghién ciru marketing cua doanh nghiép, vai
trd y nghia cta ching ddi voi viée ra cac quyét dinh quan tri marketing va tién trinh thuc
hién mét du an nghién ctru marketing.
2.1. H¢ thong thong tin marketing
2.1.1. Khai niém va cac bo phan cta hé thong thong tin marketing
2.1.2. Vai tro ctia hé thong thong tin marketing
2.2. Nghién ctru marketing
2.2.1. Phat hién van dé va hinh thanh myc tiéu nghién ctru
2.2.2. Lap ké hoach nghién ctru
2.2.3. Thu thap dir liéu
2.2.4. Xtr ly va phan tich dir licu
2.2.5. Viét bao céo
Tai li€éu tham khéo ctia chwong:
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition, Pearson
Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phé Hé Chi Minh, 2011
- Tran Minh Pao, “Giao trinh Marketing can ban”, NXB DH Kinh té Qudc dan, 2012,
Chuong 2.

CHUONG 3: MOI TRUONG MARKETING



Chuong nay s€ tap trung nghién ctru nhitng co hdi va thach thire, nhimg diém manh va yéu
trén co so phan tich nhimg yéu t6 thudc moi truong marketing. Trudc het dé nhan dién duoc
cac yéu té moi trudng cé vai trd nhu thé nao, can dit chung trong mbi quan hé téng thé cua
toan bo hé théng hoat dong marketing ctia doanh nghiép. Tiép theo do, chuong nay s€ gioi
thiéu tong quan va tinh chat tac dong toi cac quyét dinh marketing ctia cac yéu t6 thudc moi
truong marketing, bao gém: mdi truong marketing vi mé va moi truong marketing vi mo.
Phén cudi cta chuong sé& di sdu phan tich sy anh huong cua ting yéu t6 thudc moi truong
marketing vi mé va vi mé tdi cac quyét dinh marketing ciia cac doanh nghiép.

2.1. Téng quan vé mdi trudng marketing

2.1.1. Khai niém
2.1.2. Phan loai
2.2.  MB@éi trwong marketing vi mo
2.2.1. Céc yéu tb bén trong doanh nghiép
2.2.2. Céc yéu t6 bén ngoai doanh nghiép
2.3.  Moi trwong marketing vi mé
2.3.1. MBoi trudng nhan khau hoc
2.3.2. MBoi trudng kinh té
2.3.3. Moi truong tu nhién
2.3.4. Moi truong cong nghé
2.3.5. Moi truong chinh tri luat phap
2.3.6. Moi truong van hoa xa hoi

Tai liéu tham khio cia chwong:
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition, Pearson
Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tdong hop thanh phd H6 Chi Minh, 2011
- Tran Minh Pao, “Giéo trinh Marketing cdn ban”, NXB PH Kinh té Quéc dan, 2012,
Chuong 3.

CHUONG 4: THI TRUONG VA HANH VI KHACH HANG

Chuong nay tap trung nhéan dang thi truong nguoi ti€u dung va nhing déc diém cua ho,
nghién ctru mo hinh hanh vi mua cua ngudi ti€u dung va nhiing nhan t6 tac dong toi hanh vi
mua cua ho. Ngoai ra, chwong nay cting gioi thiéu ve thi truong t6 chtrc va hanh vi mua cua
khach hang td che, qua day, s€ giup hoc vién nhan dang cac loai thi truong - khach hang to
chtic chii yéu va nhiing dic diém hanh vi mua cta ho. Tat ca nhitng nghién ctru trén gilp
chung ta khang dinh mot nguyén 1y c6t 16i cia marketing 1a: Khach hang khac nhau, hanh vi
mua cua ho khic nhau va do d6 cach thirc lam marketing ctia cac doanh nghiép cling phai
khac nhau.
4.1. Thi trwomg nguoi tiéu dung

4.1.1. Khai quat vé thi trudng ngudi tiéu ding

4.1.2. Hanh vi nguoi ti€u dung

4.1.3. Nhiing nhan té co ban anh huéng téi hanh vi nguoi tiéu ding

4.1.4. Qua trinh ra quyét dinh mua
4.2.  Thi trudng té chirc va hanh vi mua Khich hang Ia t6 chire

4.2.1. Thi trudng va hanh vi mua cta cac doanh nghiép san xuat

4.2.2. Thi truong va hanh vi mua cta cac doanh nghiép thuong mai



4.2.3. Thi trudng va hanh vi mua cia céc to chirc khac
Tai liéu tham khdo cia chuwong:
- Tran Minh Pao, “Gido trinh Marketing can ban”, NXB DH Kinh té Quéc dan, 2012,
Chuong 4.
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition, Pearson
Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tdong hop thanh phd H6 Chi Minh, 2011

CHUONG 5: PHAN POAN THI TRUONG,
LUA CHON THI TRUONG MUC TIEU VA PINH VI
Chuong nay dé cip téi cac budc cua tién trinh marketing muc tiéu, bao gdm 3 ndi dung. (1)
Phan doan thi truong. Phan nay néu 1én 1y do cac doanh nghiép phai tién hanh phan doan thi
truong, loi ich cta viéc phan doan thi trudong, cac yéu cau, co so va tiéu thirc cia viéc phan
doan thi truong. (2) Lua chon thi truong muc tiéu. Budc nay bao gom cac cong viée: danh
gia cac doan thi truong, cac phuong an luya chon thi truong muc ti€u va cac kiéu chién lugc
marketing nham dap g thi truong muc ti€u. (3) Pinh vi thi truong - cach thirc doanh nghiép
khéc biét hoa dé tao dung hinh anh, khéng dinh vi tri va nang cao kha nang canh tranh cua
minh trén thi trudong.
5.1. Tién trinh marketing muc tiéu
5.1.1. Khai quat vé marketing muc tiéu
5.1.2. Cac budc thuc hién marketing muc tiéu
5.2. Phéan doan thi truong
5.2.1. Khai niém phan doan thi truong
5.2.2. Ly do phan doan thi truong
5.2.3. Yéu cau phan doan thi trudng
5.2.4. Cac tiéu thuc phan doan thi truong
5.3. Lua chon thi truong muc tiéu
5.3.1. Khai ni€m thi truong muc ti€u
5.3.2. Dénh gié cac doan thi trudong
5.3.3. Cac phuong an lya chon thi truong muc tiéu
5.3.4. Cac phuong thirc marketing theo thi truong muc ti€u
5.4. Pinh vi va chién lwgc dinh vi
5.4.1. Khai ni¢m va chién lugc dinh vi
5.4.2. Cac budc trong qua trinh lya chon chién lugc dinh vi
5.4.3. Trién khai thyc hién chién lugc dinh vi
Tai li€éu tham khdo cia chwong:
- Tran Minh Pao, “Giéo trinh Marketing can ban”, NXB DH Kinh té Quéc dan, 2012,
Chuong 5.
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15™ edition, Pearson
Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phé H6 Chi Minh, 2011



CHUONG 6: XAC LAP VA TRIEN KHAI CHIEN LUQC MARKETING
Chuong nay tap trung tim hiéu hé thong chlen luge cua cac doanh nghiép, qua déy s¢ lam rd
moi quan hé giira chién lugc kinh doanh tong thé ctia cong ty vé6i chién lugc marketing, chién
lwge marketing véi cac chién luge chirc ning. Tlep theo s€ gidi thiéu vé xdy dung chlen luoc
marketing va xay dung ké hoach marketing. Phan cudi cting ciia churong 13 viéc to chic va
thuc hién marketing.

6.1. Heé thong chién lwoc ciia doanh nghiép

6.1.1. Chién lugc kinh doanh

6.1.2. Chién lugc chirc ning
6.2. XAy dung chién lwgc va ké hoach marketing

6.2.1. Xay dung chién lugc marketing

6.2.2. Xay dung ké hoach marketing
6.3. To chirc, thwe hién marketing

6.3.1. T6 chirc bo phan marketing

6.3.3. Thuc hién marketing
Tai liéu tham khdo cia chwong:

- Tran Minh Pao, “Gido trinh Marketing can ban”, NXB DH Kinh té Quéc dan, 2012,

Chuong 6.

- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition, Pearson

Education, 2014

- Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phd H6 Chi Minh, 2011

CHUONG 7: QUYET PINH VE SAN PHAM

Chuong 7 nghién ctru cac quyét dinh lién quan dén san pham Pau chuong s& tim hleu Ve
quan niém san pham cua marketing, bao gom Khai niém vé san pham, cap do cac yéu to cau
thanh don vi san pham, phén loai san pham Tiép theo, chuong nay sé dé cap toi nhing van
dé lién quan dén thuong hiéu va cac chién lugc _thuong hiéu. Tiép d6 1a cac quyét dinh lién
quan dén bao goi, dich vu va danh muc san pham. Phan cudi cing cua chuong s€ tim hiéu
vé chién lugc marketing ctia doanh nghiép sé& thay d6i nhu thé nao trong chu ky sdng cta san
pham.
7.1 San pham theo quan diém marketing

7.1.1 Khai niém san pham

7.1.2 Cac cp d6 san pham

7.1.3 Phan loai san pham
7.2 Cac quyét dinh lién quan dén tirng sin pham

7.2.1 Quyét dinh cac dic tinh ctia san phim

7.2.2 Quyét dinh bao gbi va dich vu san phdm

7.2.3 Quyét dinh thuong hiéu ciia timg san pham
7.3 Quyét dinh chiing loai va danh muc sian pham

7.3.1 Dinh nghia chiing loai san pham

7.3.2 Quyét dinh bé rong cua chung loai san pham

7.3.3 Quyét dinh danh myc san pham
7.3 Quyét dinh vé thwong hi¢u
7.4 Phat trién san pham mai

7.4.1 Khai quat vé san pham méi



7.4.2 Céc giai doan phat trién san pham méi
7.5 Chu ky song ciia sin pham
7.5.1 Khai niém chu ky séng ctia san pham
7.5.2 Cac giai doan trong chu ky song ctia san phim
Tai liéu tham khdo cia chuwong:
- Tran Minh Pao, “Gido trinh Marketing can ban”, NXB DH Kinh té Quéc dan, 2012,
Chuong 7.
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition, Pearson
Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tdng hop thanh phd HO Chi Minh, 2011

CHUONG 8: QUYET PINH VE GIA

Chuong nay s& tim hiéu nhirng nét khai quat vé gia, nghién ctru nhitng nhén t6 bén trong va
bén ngoai anh huong toi quyét dinh vé gia ban, tién trinh va cac phuong phéap dinh gia, cac
chién luoc gia: chién lugc gia cho san pham méi, cac chién lugc gia cho danh muc san pham,
cac chién luoc diéu chinh gia va chién luoc thay dbi gia.
8.1 Nhirng van dé chung vé gia

8.1.1 Khai ni¢ém gia ca

8.1.2 Vai tro cua gia
8.2 Cac yéu to chii yéu anh huéng dén cac quyét dinh vé gia

8.2.1 Cac nhén td bén trong doanh nghiép

8.2.2 Nhirng yéu t6 bén ngoai
8.3 Tién trinh xac dinh mirc gia co ban

8.3.1 Xac dinh muc tiéu dinh gia

8.3.2 Xac dinh cau ¢ thi trudng muc tiéu

8.3.3 X4c dinh chi phi phuc vu cho viéc dinh gia

8.3.4 Phan tich san pham va gia ca cua d6i thu canh tranh

8.3.5 Lua chon phuong phéap dinh gia

8.3.6 Lya chon murc gid cu thé
8.4 Cac chién lwoc gia

8.4.1 Chién luoc gia cho san pham mai

8.4.2 Chién luoc gia cho danh muc san pham

8.4.3 Phan biét gia

8.4.4 Thay doi gia
Tai li€éu tham khéo ctia chwong:

- Tran Minh Pao, “Gi4o trinh Marketing cin ban”, NXB DH Kinh té Quéc dén, 2012,

Chuong 8.
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15™ edition, Pearson
Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phé H6 Chi Minh, 2011

CHUONG 9: QUYET DPINH VE PHAN PHOI
Chuong nay tap trung vao chu dé cac doanh nghiép san Xuat s¢€ thuc hién vi¢c dua hang hoa
to1 nguoi tiéu dung bang cach nao? Va lam thé nao de tiép tuc nang cao gia tri cung ung cho
khéch hang? Phan dau dé cap t6i ban chat, cac quyét dinh lién quan dén thiét ké va quan 1y



kénh phén ph01 Noi dung tiép theo dé cap téi cac quyét dinh phan phdi vat chat - hoat dong
hau céan va cudi cung la xem xét hai trung gian quan trong - nha ban budén va nha ban 1¢ -
thong qua cac quyét dinh marketing cua ho.
9.1. Bén chét va tAm quan trong ciia kénh phan phdi
9.1.1. Dinh nghia kénh phan phdi
9.1.2. Téam quan trong va chtrc ning cta kénh phan phdi
9.2. CAu triic, hanh vi va t6 chirc kénh marketing
9.2.1. Céu tric ciia kénh phan phdi
9.2.2. Hanh vi trong kénh
9.2.3. Tb chirc kénh phan phdi
9.3.  Quan tri kénh phan phdi
9.3.1. Thiét ké kénh
9.3.2.  Quan ly kénh phéan phdi
9.4. Phén phoi vat chat
9.5. Marketing ciia doanh nghiép ban budn, ban 1é
Tai liéu tham khdo cia chwong:
- Tran Minh Pao, “Gido trinh Marketing can ban”, NXB DH Kinh té Quéc dan, 2012,
Chuong 9.
- Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition, Pearson
Education, 2014
- Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phé Ho Chi Minh, 2011

CHUONG 10: QUYET PINH TRUYEN THONG MARKETING

Chuong 10 nghién ctru bién s6 thir tu cia marketing hon hop - d6 1a truyén thong marketing.
Cac cong ty khong chi tim cach sang tao ra gia tri cho khach hang ho con phai truyén thong
rd rang va thuyét phuc gia tri d6 toi khach hang muc tiéu. Truyén thong marketing khong
phai 1a mdt cong cu don 1é¢ ma no6 1a mot tap hop bao gom 5 cong cu khac nhau. Bé truyen
thong marketing c6 hiéu qua 5 cong cu d6 phai duogc phdi hop véi nhau mot cach tot nhat
nham thue hién thanh cong cac muc tiéu cia marketing va muc tiéu cua truyén thong.
10.1. Khai quat vé truyén thong marketing

10.1.1.Ban chét cua truyén thong marketing

10.1.2.Qué trinh truyén thong marketing

10.1.3.Céc cong cu truyén thong
10.2. Xay dung chwong trinh truyén thong

10.2.1.Tién trinh xay dung chuong trinh truyén thong

10.2.2.X4c lap phéi thuc truyén thong

10.2.3.Xac dinh ngan sach cho hoat dong truyén thong
10.3. Cac quyét dinh lién quan dén tirng cic cong cu truyén thong

10.3.1.Quang cao

10.3.2.Quan h¢ cong ching

10.3.3.Ban hang ca nhan

10.3.4.Xic tién ban

10.3.5.Marketing tryc tuyén
Tai li€éu tham khéo ctia chwong:



Tran Minh Pao, “Gido trinh Marketing can ban”, NXB DH Kinh té Quéc dan, 2012,

Chuong 10.

Philip Kotler and Gary Amstrong, “Principles of marketing”, 15" edition, Pearson
Education, 2014 7 o
Philip Kotler, “Marketing 3.0”, NXB Tong hop thanh phd H6 Chi Minh, 2011.

8.2. K& hoach giang day

[1] [2] [3] [4] [5]
Chuong 1 | CLOL1.1.1 | Sinhvién doc bai ¢ nha (Chuong 1 trong gido | ~4, hoi ngén
CLO1.1.2 | trinh va slides) o
L CLO1.1.3 | Giang vién giang va trao ddi vai sinh vién | Cau hoi lua chon
CLOL.1.4 | nhitng tinh hubng thuc té
Chuong2 | CLO1.2.1 | Sinh vién doc bai ¢ nha (Chuong 2 trong gido Cau hoi ngdn
CLO1.2.2 | trinh va slides) o
CLO1.2.3 | Giang vién giang va trao ddi vai sinh vién | Cau hoi lua chon
nhitng tinh hudng thuc té
2 Chuong 3 | CLO2.3.1 | Sinh vién doc bai ¢ nha (Chuong 3 trong giao Cau hai ngan
CLO2.3.2 | trinh va slides) o
Giang vién giang va trao déi véi sinh vién | Cau hoi lua chon
nhitng tinh hudng thuc té Tinh huéng
Chuong 3 | CLO2.3.1 | Sinh vién doc bai ¢ nha (Chuong 3 trong giao Cau hai ngan
CL0O2.3.2 | trinh va slides) o
3 Giang vién giang va trao déi véi sinh vién | Cau hoi lua chon
nhiing tinh hudng thyc té Tinh huéng
Chuong 4 | CLO2.2.3 | Sinhvién doc bai ¢ nha (Chuong 4 trong gido | c4 hoi ngén
CLO2.3.4 | trinh va slides) o
4 CLO2.2.3 | Giang vién giang va trao ddi vai sinh vién | Cau hoi lua chon
CLO2.3.4 | nhiing tinh huéng thyc té Tinh hubng
Chuong 5 | CLO1.2.4 | Sinh vién doc bai ¢ nha (Chuong 5,6 trong Cau hsi ngén
CLO1.2.5 | gido trinh va slides)
> CLO1.2.6 | Giang vién giang va trao ddi vai sinh vién
CLO1.2.7 | nhitng tinh hubng thyc té
Chuong 6 | CLO1.1.2 | Sinh vién doc bai ¢ nha (Chuong 5,6 trong Cau hsi ngén
CLO1.1.3 | gi&o trinh va slides)
CLO1.1.4 | Giang vién giang va trao ddi vai sinh vién
nhitng tinh hubng thuc té
0 Chuong 7 | CLO1.2.2 | Sinhviéndoc bai ¢ nha (Chuong 7 trong gido | ca, hoi ngén
CLO1.2.3 | trinh va slides) ] _
CLO1.2.7 | Giang vién giang va trao ddi vai sinh vién | Cau hoi lua chon
CLO4.4.1 | nhitng tinh hubng thyc té
Chuong 7 | CLO1.2.2 | Sinhviéndoc bai ¢ nha (Chuong 7 trong gido | ¢4, hoi ngén
CLO1.2.3 | trinh va slides) el
! CLO1.2.7 | Giang vién giang va trao ddi vai sinh vién | Cau hoi lua chon
CLO4.4.1 | nhiing tinh hudng thuc té




Chuong 8 | CLO1.2.2 | Sinhviéndoc bai ¢ nha (Chuong 8 trong gido | 4, hoi ngén
CLO1.2.3 | trinh va slides) o
CLO4.42 | Giang vién giang va trao ddi véi sinh vién | Cau hoi luachon
nhitng tinh hudng thuc té
Chuong 8 | CLO1.2.2 | Sinh vién doc bai ¢ nha (Chuong 8 trong gido | ~4 hoi ngén
CLO1.2.3 | trinh va slides) ] _
CLO4.42 | Giang vién giang va trao ddi véi sinh vién | Cau hoi lua chon
o nhitng tinh hudng thuc té
Chuong 9 | CLO1.2.2 | Sinh vién doc bai ¢ nha (Chuong 9 trong giao Cau hoi ngin
CLO1.2.3 | trinh va slides) o
CLO4.4.3 | Giang vién giang va trao ddi vai sinh vién | Cau hoi lua chon
nhitng tinh hudng thuc té
Chuong 9 | CLO1.2.2 | Sinhviéndoc bai ¢ nha (Chuong 9 trong gido | ~4, hoi ngén
CLO1.2.3 | trinh va slides) o
CLO4.4.3 | Giang vién giang va trao ddi voi sinh vién | Cau hoi lua chon
o nhiing tinh hudng thuyc té
Chuong CLO1.2.2 | Sinh vién doc bai ¢ nha (Chwong 10 trong Cau hoi ngén
10 CLO1.2.3 | giao trinh va slides) o
CLO4.4.4 | Giang vién giang va trao ddi véi sinh vién | Cau hoi lua chon
nhitng tinh hudng thuc té Tinh huéng
Chuong CLO1.2.2 | Sinh vién doc bai ¢ nha (Chwong 10 trong | ~4, hei ngén
10 10 CLO1.2.3 | gido trinh va slides) o
CLO4.44 | Giang vién giang va trao ddi véi sinh vién | Cau hoi lua chon
nhitng tinh hudng thuc té Tinh huéng
1 Téng hgp, CLO1.1.1- | Thao luan va trinh bay bai tap nhom Cau hoi ngén va
cac nhom | o 91.1.4 thao luan
trinh bay Thao luan va trinh bay bai tap nhom e
12 baitap | CLO2.1.1- : y bai tap Cau hoi ngan va
nhém CLO2.1.4 thao luan
CLO1.2.1- | Thao luan vatrinh bay bai tap nhém Cau hoi ngén va
13 CLO1.2.7 thao luan
CLO4.4.1-
CLO4.4.4

9. QUY DINH CUA HOQC PHAN (COURSE REQUIREMENTS AND EXPECTATION)
9.1. Quy dinh vé tham dw l6p hoc

Sinh vién/hoc vién ¢6 trach nhiém tham dy day du cac budi hoc. Trong truong hop nghi hoc do ly
do bat kha khang thi phai c6 gidy to ‘ching minh day du va hop 1y. Mdi budi ving mit sé bj trir 1
diém danh gia qua trinh.Sinh vién ving qua 3 budi hoc du ¢6 1y do hay khong c6 1y do déu bi coi
nhu khong hoan thanh khoa hoc va phai dang ky hoc lai.

Sinh vién s& dugc cong diém cho mdi lan phat biéu xay dung bai, c6 thé bu dap cho diém qua
trinh, diém kiém tra va diém bai tap nhom.

Sinh vién khong ndp bai tdp nhoém s& nhan diém 0 (khong) cho bai tip sau ciing. Nhém sinh vién
ndp bai tré s& bi trir 1 diém cho mdi ngay ndp mudn.



9.2. Quy dinh vé hanh vi lép hec

Hoc phén duoc thuc hién trén nguyén tic ton trong nguodi hoc va nguoi day. Moi hanh vi lam anh
huéng dén qua trinh day va hoc déu bi nghiém cAm.

Sinh vién phai di hoc ding gid quy dinh. Sinh vién di tré qua 10 phut sau khi gid hoc bat dau s&
khong dugc tham du bu01 hoc.

Tuyét d6i khong 1am 6n, gdy anh huong dén nguoi khac trong qua trinh hoc.

Tuyét d6i khéng dugc an udng, nhai keo cao su, st dung cac thiét bi nhu dién thoai, may nghe
nhac trong gio hoc.

May tinh xach tay, may tinh bang chi dugc thuc hién vao muyc dich ghi chép bai giang, tinh toan
phuc vu bai giang, bai tap, tuyét d6i khéng dung vao viéc khac.

Trwong PH Kinh té Quéc dan Trwéng B mon

PGS.TS. Pham Thi Huyén



